
High Volume



WARNING

Listening at a high volume 
for a long time may 
damage your hearing.



Avoid curse 
of knowledge

Cut your research











Choose who 
not to aim for

Sacrifice audiences









Event



“If a story is not 
about the hearer, 
he will not listen.” 
-John Steinbeck





“I try to imagine 
how the 
toothbrush will 
feel in the 
persons mouth”

-Philippe Starck
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TV



No. No. No. No. No. Yes.

Trash 99% of 
your content

Quality is a choice



Rules of advertising:

1.Always localize
2.Always tell the reader where 

he can buy your product
3.Avoid all unpleasant 

connotation about your 
product

4.Always give prominent 
display to your product logo

5.Always feature news in your 
advertisement

6.Whenever possible, show 
people enjoying your 
product

7.Whenever possible mention 
your product name in the 
headline

8.Don’t use negative 
headlines

9.Show the product



Rules of advertising:

1.Always localize
2.Always tell the reader where 

he can buy your product
3.Avoid all unpleasant 

connotation about your 
product

4.Always give prominent 
display to your product logo

5.Always feature news in your 
advertisement

6.Whenever possible, show 
people enjoying your 
product

7.Whenever possible mention 
your product name in the 
headline

8.Don’t use negative 
headlines

9.Show the product



Rules of advertising:

1.Always localize
2.Always tell the reader where 

he can buy your product
3.Avoid all unpleasant 

connotation about your 
product

4.Always give prominent 
display to your product logo

5.Always feature news in your 
advertisement

6.Whenever possible, show 
people enjoying your 
product

7.Whenever possible mention 
your product name in the 
headline

8.Don’t use negative 
headlines

9.Show the product



Rules of advertising:

1.Always localize
2.Always tell the reader where 

he can buy your product
3.Avoid all unpleasant 

connotation about your 
product

4.Always give prominent 
display to your product logo

5.Always feature news in your 
advertisement

6.Whenever possible, show 
people enjoying your 
product

7.Whenever possible mention 
your product name in the 
headline

8.Don’t use negative 
headlines

9.Show the product



Rules of advertising:

1.Always localize
2.Always tell the reader where 

he can buy your product
3.Avoid all unpleasant 

connotation about your 
product

4.Always give prominent 
display to your product logo

5.Always feature news in your 
advertisement

6.Whenever possible, show 
people enjoying your 
product

7.Whenever possible mention 
your product name in the 
headline

8.Don’t use negative 
headlines

9.Show the product



Rules of advertising:

1.Always localize
2.Always tell the reader where 

he can buy your product
3.Avoid all unpleasant 

connotation about your 
product

4.Always give prominent 
display to your product logo

5.Always feature news in your 
advertisement

6.Whenever possible, show 
people enjoying your 
product

7.Whenever possible mention 
your product name in the 
headline

8.Don’t use negative 
headlines

9.Show the product



Rules of advertising:

1.Always localize
2.Always tell the reader where 

he can buy your product
3.Avoid all unpleasant 

connotation about your 
product

4.Always give prominent 
display to your product logo

5.Always feature news in your 
advertisement

6.Whenever possible, show 
people enjoying your 
product

7.Whenever possible mention 
your product name in the 
headline

8.Don’t use negative 
headlines

9.Show the product



Rules of advertising:

1.Always localize
2.Always tell the reader where 

he can buy your product
3.Avoid all unpleasant 

connotation about your 
product

4.Always give prominent 
display to your product logo

5.Always feature news in your 
advertisement

6.Whenever possible, show 
people enjoying your 
product

7.Whenever possible mention 
your product name in the 
headline

8.Don’t use negative 
headlines

9.Show the product



Rules of advertising:

1.Always localize
2.Always tell the reader where 

he can buy your product
3.Avoid all unpleasant 

connotation about your 
product

4.Always give prominent 
display to your product logo

5.Always feature news in your 
advertisement

6.Whenever possible, show 
people enjoying your 
product

7.Whenever possible mention 
your product name in the 
headline

8.Don’t use negative 
headlines

9.Show the product



Rules of advertising:

1.Always localize
2.Always tell the reader where 

he can buy your product
3.Avoid all unpleasant 

connotation about your 
product

4.Always give prominent 
display to your product logo

5.Always feature news in your 
advertisement

6.Whenever possible, show 
people enjoying your 
product

7.Whenever possible mention 
your product name in the 
headline

8.Don’t use negative 
headlines

9.Show the product





Rational 
brain

Emotional 
brain Social 

brainTalk to all 
three brains

That’s what sticks







TV

PR PR



Why?

Avoid the 
curse of 

knowledge

Define a 
narrow key 
audience

Aim for a 
clear change 
in behaviour

Appeal to all 
three types of 
human mind

How to think like a strategist?



Data
Avoid the 
curse of 
knowing 
too much.

Audience
Focus on the 
reader more than 
the topic.

Message
Story

Simplify.

Rational, 
emotional 
and worth 

sharing.

How to do the African Story?



WARNING

Talking at a high volume 
for a long time may 
damage your voice.



KRISTAPS SILINS

ksilins@me.com
@ksilins
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